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Tradewinds

CANADA
Economy

Canada’s GDP was

C$1.71 trillion at mar-

ket prices (2011). Real GDP increased by

0.1% in January, after 0.5% increase in

December. Manufacturing increased for

the fifth consecutive month in January, up

0.7%.

Currency

The Canadian dollar traded close to

parity in comparison with the US dollar

during January. It closed at 0.99 US$ on

January 31, 2012.

Foreign Trade

Principal 5 export destinations:

US, UK, China, Japan, the Netherlands

(India –21st)

Principal 5 import sources: US,

China, Mexico, Japan, Germany (India –

17th)

India’s Investment interests

Aerospace, automotive, biotechnol-

ogy, business services, chemicals, digital

media - games, pharmaceuticals, plastics,

agri-foods, renewable energy, mining,

wireless and the software sectors in

Canada are good options for investment

by Indian companies.

India-Canada

Canada to enter Indian auto parts

market via CEPA: Canada proposes to

drive into the Indian auto component

market through the Comprehensive Eco-

nomic Partnership Agreement (CEPA) now

being negotiated between the two gov-

ernments. “We are looking at tariff reduc-

tions across sectors but the focus is to get

maximum access to the Indian auto com-

ponent industry where tariffs continue to

be high. India, on its part, is looking at

services sector as well as labour mobility

to Canada under this agreement, which

will be mutually beneficial to both the

countries as we compliment each other,”

said Stewart G. Beck, Canada’s High

Commissioner to India. According to him,

the fourth round of negotiations between

the two countries will be held in February

in New Delhi and the agreement is likely

to be concluded by 2013. The effective

import duty on auto components in India,

as of now, stands at 7.5% and Canada,

which has free trade of components

within the North American continent,

finds it “very high” by all standards.

Tourism Commission will invest

around C$ 3 million in the Indian mar-

ket in 2012: Canadian Tourism Commis-

sion (CTC) is aggressively tapping the

Indian market, said Derek Galpin, Manag-

ing Director - China & India, CTC. “There

are obviously some challenges affecting

some of our traditional markets such as

UK, Europe and the US but for China we

are seeing growth of some 24% year on

year and in India growth of around 10%,”

he said. “We would see these trends con-

tinuing in 2012 as we invest more funds

into these two markets. The economic dif-

ficulties in Europe and the US may have an

impact on travellers and where they decide

to spend their discretionary income. I think

it is too early to judge if the weakening In-

dian currency will impact outbound travel.

CTC will be investing around C$3 million in

the Indian market in 2012 with a focus on

consumer advertising campaigns inspiring

travellers to visit Canada across the four

seasons and investing funds with key ac-

count travel agent partners in co-op ad-

vertising campaigns.                                  n
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